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STANMORE COLLEGE

Marketing Executive (Digital Marketing Specialisation) – North West London

Stanmore College seeks a proactive, innovative, energetic and decisive Marketing Executive (Digital Marketing Specialisation) to build an audience of students approaching sixth form and adults seeking professional qualifications and convert applications into enrolments. Prepared to hit the ground running, you will need to lead on marketing projects and have recent experience of working in a busy marketing environment. You must have digital and social marketing skills and a good understanding of google analytics. Experience of maintaining a website (ideally joomla) would be beneficial. 

Applicants must have a relevant degree and/or CIM qualification.

Salary: Band H, points 25 - 29, £28,138 - £31,587 per annum.
The closing date for this post is Friday, 15th December 2017                                            
Interviews will be held on Tuesday, 9th January 2018
STANMORE COLLEGE

POST:

Marketing Executive (Digital Marketing Specialisation)



(36 hours per week, all year)

REPORTS TO:
Director of Marketing, Communications & Administration
JOB SUMMARY:
Delivery of digital and traditional marketing and other services and co-ordination of all internal and external communications. 

PRINCIPAL ACCOUNTABILITIES

1. Assisting in developing and implementing an annual marketing operational plan and update the marketing strategy in line with business objectives, assessing effectiveness and making improvements as required.
2. Creating and driving creative marketing tactics to ensure effectiveness of campaigns and cost efficiency to maximise business opportunities. 
3. Ensuring that digital promotional platforms (including social media) are kept active and up-to-date with the latest news and campaign information – adopt an integrated approach to drive maximum results ie. researching and ensuring adherence to good practice and content validity. 

4. Use of digital marketing techniques including search engine optimisation (SEO), search engine marketing (SEM), content marketing, campaign marketing, data-driven, social media marketing and email direct marketing. 
5. Co-ordinating the production of publicity material including prospectuses, flyers, advertisements (digital and otherwise) and newsletters to promote the College internally and externally on time and within budget and identifying and ordering bespoke promotional materials.

6. Building relationships with existing enquirers/potential students to maintain and increase interest with a view to ensuring high rates of conversion to enrolment. Undertaking initiatives via DotMailer and other mediums to influence conversions.
7. Increasing the overall awareness and profile of the College brand through the communication and implementation of specialist industry marketing campaigns and leveraging sponsorship where appropriate. 

8. Writing and disseminating press releases and features for external publication and promoting the College internally and externally both with potential and existing students and their parents/guardians/contacts i.e. schools to ensure maximum awareness among the target audience.

9. Overseeing work experience students as and when required.
10. Organising and analysing the results of market research and innovating new ways to attract positive interest.
11. Organising and co-ordinating events, both internally and externally.
12. Attending internal and external meetings as required.
13. Working with the Director of Marketing, Communications and Administration, Graphic Designer, and curriculum departments to develop and implement departmental marketing plans and market segmentation. 


14. Promoting high quality standards in all communication aspects of the role and consistency of communication across all channels to project desired image and position of College within the community and advising on branding related issues.


15. Identifying and producing compelling content for website and documentation, aligned with business objectives, to increase our audience understanding of our curriculum, practices and pathways and ensuring the website content is up to date and accurate at all times. 
16. Utilising internal and external stakeholders to enhance diverse content and drive lead generation, bookings, viewership and recommendations.
17. Taking responsibility for health and safety, equality & diversity, sustainability and data protection within the scope of the post.

You will be expected to work occasional evenings and weekends as required for which time off in lieu will be given.
The postholder can be required to carry out any other duties consistent with the grade of post, at any site on which the College may operate.

This job description is current at the date shown below.  In consultation with the postholder, it is liable to variation by management within a reasonable timescale to reflect or anticipate changes in or to the job.

Salary: Band H, points 25 - 29, £28,138 - £31,587 per annum
The closing date for this post is Friday, 15th December 2017                                            

Interviews will be held on Tuesday, 9th January 2018
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PERSON SPECIFICATION



JOB TITLE:  
Marketing Executive (Digital Marketing Specialisation)
	
Criterion
	Essential/ Desirable
	Method of assessment

	Qualification
	
	

	Relevant degree
CIM qualification (desirable)
	E
D
	Application form 

	Knowledge and experience
	
	

	Successful marketing of services or products within a medium sized or large organisation.
	E
	Application form/ supporting statement

	Digital and social media marketing experience.
	E
	Application form/supporting statement

	Writing press releases, advertising “blurb”, promotional statements and other similar literature.
	E
	Application form/ supporting statement/ written exercise

	Making links with external organisations including employers, government agencies, educational institutions, etc.
	E
	Supporting statement

	Sound equal opportunities practice and how to apply it in the relevant area of work.
	E
	Supporting statement/ interview

	Design principles and their application to marketing and promotion.
	E
	Supporting statement/ written exercise/ interview

	How to develop a marketing strategy for different market segments
	E
	Supporting statement/ interview

	Experience of working in an FE College (desirable)
	D
	Application form/ supporting statement

	Skills 
	
	

	Communication skills, both verbal and written

Numeracy/data analysis skills

Range of I.T. and digital skills
	E
	Application form/ supporting statement/ written exercise/ interview

	Administrative and organisational skills
	E
	Supporting statement/ interview

	Abilities
	
	

	Make clear, engaging and informational presentations
	E
	Supporting statement/presentation task/ interview

	Work as a member of a team
	E
	Supporting statement/ interview

	Relate to other professionals in the working environment, particularly with regard to achieving compliance with deadlines
	E
	Supporting statement/interview

	Assess options in marketing, design and promotion

	E
	Supporting statement/ interview

	Analyse market trends and formulate appropriate strategies
	E
	Supporting statement/ interview

	Other
	
	

	Enthusiastic and highly motivated

Use of Initiative

Proactive


	E
	Supporting statement/ interview

	An interest in the work of an educational institution and helping it to meet the needs of its students 
	E
	Supporting statement/ interview

	Willingness to work flexibly in terms of hours and locations effectively demonstrating enthusiasm and energy


	E
	Supporting statement/ interview

	Commitment to safeguarding and promoting the health, safety and welfare of children, young people and vulnerable adults


	E
	Application form supporting statement

Interview

	Satisfactory pre-employment checks:

Satisfactory references

Satisfactory medical clearance

Satisfactory DBS check

Confirmation of your right to work in the UK

Verification of your qualifications
	E
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