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Website and Digital Marketing Developer
Team:


Marketing
Reports to:

Group Head: Marketing and Communications
Location:

Crawley or Chichester Campus (to be discussed at interview)
Role Summary

 

The Website and Digital Marketing Developer is key to supporting the Group’s ambitious marketing strategy, driving a strong emphasis on maximising online activity to support growth, improve customer experience and raising awareness of the Group as the first choice for students and employers. 
 

· Managing the development and maintenance of the group’s websites, ensuring compatibility with a range of browsers and devices.
· Co-ordinating website and digital activity to support the Group’s marketing strategies and campaigns.
· Introducing new technology to develop exciting and innovative methods of communicating with students, employers, stakeholders and parents online.
· Planning, monitoring and reviewing the effectiveness and trends of digital and online marketing content and campaigns, using analytics.
· Producing reports and recommendations to improve the Group’s online presence.
· Liaising with external suppliers to develop online services and promotional resources.
· Supporting technical and functional requirements and processes.
· Planning and delivering online development projects within agreed deadlines and budgets.
· Sharing website best practice and supporting the training of others on content management systems.
As part of the Chichester College Group Marketing team, the role requires the integration of online channels in all aspects of marketing strategy and activity. In addition, good relationships with IT, other departments across the group and external digital and design agencies are vital.

 

Key Responsibilities

 

Website development and maintenance: 

· Manage the development of new and innovative, high quality technical web solutions by working with the Marketing team, other departments in the Group, students, and external agencies.

· Project manage a range of development projects from small-scale updates to large projects to develop new functionality.
· Manage the on-going maintenance of the Group’s websites and be the first point of contact for technical website issues/support.
Website management and content development: 
· Focus on the strategic development and effectiveness of the websites including content strategy, site governance and user experience.
· Work with the marketing team to review and improve content on the websites, taking into account SEO, target audiences, key messages and user experience.
 

Search Engine Optimisation (SEO) and Search Engine Marketing: 
· Optimise the SEO strategy to ensure as high search engine rankings as possible. 
· Devise, manage and monitor all Search Engine Marketing (SEM) including Pay-Per-Click (PPC) and remarketing campaigns for maximum lead generation.
Market Research:

· Use Universal Analytics and keyword tools to inform content strategy and development.

· Analyse customer, competitor and stakeholder online data to inform the group marketing activities.

· Measure impact and Return on Investment (ROI) of online marketing activities to inform future activity.

· Regularly share information, in an accessible way, to help with marketing decisions.

 

Digital Marketing Strategy: 

· Identify and implement digital opportunities appropriate to the Group’s key audiences.

· Contribute to the creation, management and delivery of engaging digital marketing campaigns across the Group.
 

Customer Relation Management (CRM):

· Contribute to the sourcing, implementation and integration of a new CRM that supports the Group’s relationships with all stakeholder, employer and student groups.
 

Digital Training and Support:
· Provide digital training, expert advice on and practical support, as required, to maximise digital self-sufficiency cross college, whilst keeping control of final outputs.
Be a full and flexible member of the Marketing team, willing to work with other members of the team to run events, contribute to the planning of on and off line campaigns and assist with the day-to-day running of the Marketing department.


Role Context

Chichester College Group expects staff to:

· Work within the context of the Group’s core values, code of conduct, quality requirements and continuous improvement ethos.

· Undertake their duties in accordance with Group policy and procedures, particularly with respect to:

· Human Resources policies and procedures;

· Equality, diversity and inclusion policies and procedures;

· The Group’s health and safety policies and procedures;

· Safeguarding and Prevent;

· The Group’s policy on the confidentiality of data stored electronically and by other means in line with data protection legislation.

· Keep abreast of developments in their own area of expertise and undertake staff development opportunities where identified and approved, subject to funding.

Evening and weekend work may be required.

You may be required to undertake such duties as may be reasonably required of you commensurate with this grade.

Work outside the Group must not interfere with the effective delivery of your duties.  Additional work requires approval by the Chief Executive Officer.

Other supporting information can be found on the Group’s website.

This job description is current at the date shown below.  It is liable to variation by management in consultation with you to reflect or anticipate changes in, or to, the job.

	Criteria
	Essential/

Desirable
	How Assessed

	

	Qualifications

	Honours Degree 
	Essential
	Application Form/ Certificates

	A professional marketing qualification (e.g. CIM Digital Marketing, Google) or willingness to undertake a relevant qualification
	Essential
	

	Level 3 qualification(s) in related subject(s) e.g. Design, Graphics, IT, Media, Communications, English
	Essential
	

	

	Experience

	Using Content Management Systems (CMS)
	Essential
	Application Form/ Interview

	Management of a website including content strategy, site governance and user experience
	Essential
	

	Using Analytics to inform, monitor and report on campaigns e.g. Google and other mapping tools
	Essential
	

	Working in a digital marketing environment
	Desirable
	

	Creating effective digital marketing plans, within agreed timescales and budgets
	Desirable
	

	Involvement in the creation/development of a new or substantially improved website
	Desirable
	

	Creating engaging digital marketing and content strategy
	Desirable
	

	Use of multimedia in campaigns
	Desirable
	

	Use of a CRM system to support a marketing function
	Desirable
	

	Conducting research to inform campaign planning
	Desirable
	

	

	Knowledge

	Working knowledge of Microsoft Office applications, including Word and Outlook
	Essential
	Application Form/ Interview/ Assessment

	Search Engine Optimisation
	Essential
	

	Recognised Content Management System 
	Essential
	

	Web content development
	Essential
	

	CRM systems
	Essential
	

	Social media platforms, SEO & SEMs, PPC
	Essential
	

	Latest trends
	Essential
	

	SEO knowledge and understanding
	Essential
	

	Marketing within education
	Desirable
	

	

	Skills and Abilities

	Time management skills, organisational skills and the ability to meet tight deadlines
	Essential
	Application Form/ Interview/ Assessment

	Ability to communicate to a diverse range of people at all levels, verbally and in writing
	Essential
	

	IT and keyboard skills, including the use of email, Powerpoint, Content Management Systems
	Essential
	

	Ability to work alone and as part of a team with interpersonal skills
	Essential
	

	Proof reading 
	Essential
	

	Confident in analysing data to identify trends and patterns
	Essential
	

	Project Management 
	Essential
	

	Ability to establish and maintain effective administrative processes
	Desirable
	

	Customer service 
	Desirable
	

	Photography and multimedia 
	Desirable
	

	

	Attributes

	Flexible and proactive approach
	Essential
	Interview

	Highly motivated – can do attitude
	Essential
	

	Results focused
	Essential
	

	Analytical
	Essential
	

	

	Other Requirements

	Satisfactorily meeting the Group’s employment checks – a Disclosure and Barring Service Check (including any relevant overseas checks), health assessment, references, qualifications and legal entitlement to work in the UK
	Essential
	Checks and Clearances/ Interview 

	Ability to travel between sites and business locations
	Essential
	


Any appointment is subject to the Corporation’s terms and conditions of service.

	Working hours per week:
	37

	
	

	Working weeks per year:
	52

	
	

	Salary:  
	£26,197 - £28,635 per annum

	
	

	Salary progression:
	Salary progression is achieved through annual increments, in accordance with the Group’s Performance Management Scheme.

	
	

	Holiday entitlement:
	The annual leave year runs from 1 January to 31 December.

27 days per annum. In addition, the days between Christmas and New Year are not deducted from your leave entitlement.  

	
	

	Holiday restrictions:
	Leave cannot be taken on certain days designated by the Group, e.g. development and administration days. Leave is to be agreed in advance with the line manager. Academic staff or staff supporting teaching and learning cannot take leave during term time.

	
	

	Pension scheme:
	Permanent and fixed term staff (regardless of how many hours they are contracted to) are automatically opted into the Local Government Pension Scheme unless they elect to opt out of the pension.  The Group contributes to this scheme and the employee contribution is determined by the level of actual pensionable pay and the guidelines given by the LGPS. Alternatively the employee may opt out within the first 3 months of employment. Bank staff will be subject to auto-enrolment into the Local Government Pension Scheme (“LGPS”), based on certain qualifying criteria as determined by The Pension’s Regulator. However, Bank staff may still elect to opt into the LGPS if they wish.
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