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The Education People
Marketing Manager
December 2019
	Service:
	The Education People

	Salary:
	£39,108 to £47,022

	Reporting to:
	Director of Organisation and Business Development


Purpose of Role:

As part of the The Education People’s corporate team, this post will lead on the marketing element of revenue growth for the company.  Working closely with sales, business development and customer relations leads, the job holder will lead on the marketing strategy for the company.  
The post is key to the growth of The Education People and will involve working closely with each of our nine services to promote and protect our brand.  The postholder will be responsible for identifying key differentiators of our products and services to create demand and build our customer base.  Working with the sales manager, the post will create and lead on campaigns to drive revenue growth
Please note: This job description is provided to assist the job holder to know what his/her main duties are.  It may be amended from time to time without change to the level of responsibility appropriate to the grade of post.

Annex A: Main duties and responsibilities: 

1. Develop a marketing strategy in line with the company’s vision, mission and strategic business objectives

2. Lead on the website content development and maintenance, with particular attention to improving the user experience

3. Train service users on website and content management system

4. Working with sales and Service deliverers, create and lead on marketing campaigns including digital, print and social marketing

5. Deliver PI metrics for website registrations, news updates and social media followers

6. Ensure that the company’s brand is protected and adherence to our style guide

7. Lead the provision of design work for brochures, leaflets etc., through external contracts or internally

8. Work with the business development and sales to manage new product launches

9. Provide the Executive team with regular statistics around marketing, website and events

10. Organise The Education People Show alongside a specialist events company
11. Organise other shows such as The Academies Show and The Education Show 

12. Manage the marketing team
Annex B: Person Specification
	
	MINIMUM

	QUALIFICATIONS

(if essential)


	· Management qualification or equivalent experience
· Business degree or equivalent

	EXPERIENCE


	· Significant previous experience working within a strategic marketing role

	SKILLS AND ABILITIES


	· Strong marketing skills and ability to create marketing strategies 

· Proficient understanding and use of Datamining and Dotmailer email campaign creator 

· Strong leadership skills

· Good communications skills at all levels

· Able to network with others

· Good interpersonal skills

· Able to use own initiative



	KNOWLEDGE


	· Quick learner
· Good knowledge of marketing techniques and approaches
· Ability to keep abreast of products and competitors
· Understanding of the education market


	BEHAVIOURS


	· Be willing to learn
· Innovate

· Take personal and professional responsibility for your actions and performance

· Deliver at pace

· Look for commercial opportunities

· Focused on outcomes



Annex C: Company Values and Expectations

At The Education People we are guided by our shared values:

· Moral Purpose: We are driven by our shared moral purpose to do all that we can, both directly and indirectly, to improve educational outcomes and life chances. 

· People First: We are committed to always putting people first: our staff, clients and partners, and above all, the people we serve. 

· Stronger Together: We believe in the power of partnership and collaboration, understanding that the very best outcomes are delivered only when we embrace challenge and work together – with each other, our clients and partners.  

· Excellence: We strive to excel in the delivery of high-quality services that produce lasting outcomes: balancing pace, precision, practicality and cost. 

· Spirit of Innovation: We have a restless curiosity; we embrace every opportunity to learn, to challenge the status quo, and to seek to set new standards for outcomes and delivery. 

· Integrity: We expect the highest standards of professionalism and integrity of ourselves and others, acting at all times within the ethical framework of our values. 
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