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Job Title: Marketing Officer

Start Date: September 2025

Hours:  Full Time, 37.5 hrs per week.  The post holder is expected to support evening and weekend recruitment events.  There is scope for some flexibility for working remotely during the school holidays.  

	[bookmark: _Hlk136522933]Job Purpose
	Crosfields School is seeking a creative and proactive Marketing Officer to join our busy and ambitious team. This is an exciting time to join Crosfields as the school continues to grow and evolve.
Reporting to the Head of Marketing and supported by a Digital Marketing Coordinator, you will play a key role in delivering campaigns that promote the school’s values, drive pupil recruitment, and engage our wider community.
You will lead on content creation, manage marketing activity across digital and print channels, key events and promotional initiatives. Strong storytelling, attention to detail, and excellent organisational skills are essential.
We’re looking for a strong team player who excels at building relationships across the school community, and who is confident working both independently and collaboratively. Proven marketing experience—ideally within education or a similar sector—is required, along with a passion for communicating the Crosfields ethos.


	Accountable to
	Head of Marketing 

	Roles and Responsibilities:

	· Plan and deliver effective marketing campaigns to support pupil recruitment and brand awareness.
· Create and distribute engaging content, including newsletters, news stories, and case studies.
· Manage and support key recruitment events, such as Open Mornings, experience days, and attendance at external events and fairs.
· Ensure all marketing materials (digital and print) reflect Crosfields’ brand values and are consistent in style. 
· Oversee the school’s website, including content updates and performance reporting.
· Work closely with the Head of Marketing, SLT, and wider school community to gather and promote relevant stories.
· Oversee digital marketing activity in collaboration with the Digital Marketing Coordinator.
· Ensure GDPR compliance and uphold safeguarding and communication policies.
· Maintain accurate marketing data and reporting systems.
· Contribute to and uphold editorial and branding guidelines.
· Act as a positive ambassador for Crosfields School.
· Support the Head of Marketing with marketing strategy and budget planning.
· Monitor local market trends and competitor activity to inform strategy.
· Manage the production of printed materials including the prospectus and flyers.
· Manage the media schedule and explore new promotional opportunities.
· Design and produce printed materials (e.g. flyers, prospectus).
· Support the development of stronger links within the local community, seeking new opportunities for positive partnerships and collaborations.
· Undertake other duties as requested by the Head of Marketing or SLT.

	[bookmark: _Hlk136523069]Role Requirements
	· Proven experience in a marketing role, ideally within an independent school, further education, or not-for-profit organisation.
· Strong understanding of marketing communications and the ability to tailor messaging for different audiences (e.g. parents, pupils, alumni).
· A collaborative, team-oriented approach with the ability to build strong relationships across the school community.
· Knowledge of digital marketing tools, social media platforms, SEO, and web analytics.
· Experience in event planning and delivery.
· Creative flair and good design skills.
· Strong project management skills with the ability to manage multiple priorities and meet deadlines.
· Excellent organisational, interpersonal, and communication skills.
· A proactive, enthusiastic attitude and adaptability in a fast-paced environment.
· High level of computer literacy, including Microsoft Office, Canva, and CMS platforms such as WordPress.
· A Level or equivalent education; CIM or other professional marketing qualifications (desirable but not essential).
· Commitment to the ethos and values of Crosfields School, with a keen eye for detail and the ability to uphold our brand standards.

	Review and Amendment
	This job description should be seen as enabling rather than restrictive and will be subject to regular review. It may be adapted to best fit the skills and needs of the appointed candidate.



Crosfields School is committed to safeguarding and promoting the welfare of children and young people and expects all staff and volunteers to share this commitment.

This post is exempt from the Rehabilitation of Offenders Act (ROA) 1974. For further information, please see here Guidance on the Rehabilitation of Offenders Act 1974.
As a result of the Asylum and Immigration Act 1996, employers now have to verify that new recruits who are not British nationals are eligible to work in this country. Therefore, any applicant who is offered an interview will be asked to provide official documentation to verify their ID, address and right to work in the UK. It is also normal practice for the school to ask for original qualifications and professional membership documents to be presented at interview as detailed on the application form.

Crosfields School is committed to safeguarding and promoting the welfare of children and young people and applicants must be willing to undergo child protection screening, including checks with past employers, online checks and the Disclosure and Barring Service. Further information on our recruitment processes can be found on our website: Crosfields School Recruitment Policy.
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