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	Job title:
	Digital Storyteller
	Reports to:	
	Marketing Communications Manager

	Business unit & department:
	Marketing
	Location:
	Clifton, Bristol

	Level/grade:
	
	Date:
	September, 2018
	
	
	
	

	Job Statement 

	Clifton College has an opportunity for a unique GAP year experience for students looking to pursue a career in Marketing and Communications. This is the opportunity to play a key role in the vibrant marketing department as part of a great team.  We require two digital storytellers to be responsible, with guidance and support, for capturing content for Marketing at College events.

	Principle 
	Measures 

	1. To attend as directed, a wide range of College events including academic moments, concerts, drama productions, sporting events, chapel events, social events, trips and visits to capture marketing content - photography and copy - for use on social media platforms and the website. 
2. To prepare and upload content to relevant social media platforms, website and e-newsletters as directed.
3. To assist in the storage, curation and organisation of content as directed.  
4. To assist with other marketing communications work as required.
5. To assist the marketing communications manager with the planning of event coverage and reporting.
6. To liaise with staff over arrangements to cover key events across the College.
7. Help manage the development, design and delivery of a portfolio of content in order to optimise the effectiveness of Clifton’s messages with its target audiences.
8. Help create, maintain and implement a rolling programme of social media marketing activity to support the business objectives of the individual school entities - Nursery, pre-prep, prep and Upper as well as the College brand overall in order to increase the profile of Clifton and the school proposition in the marketplace.
9. Help develop a comprehensive Social Media plan, which is fully integrated with other marketing and brand initiatives.
10. Stay abreast of developments in social media to pro-actively drive new initiatives working closely with the Digital Marketing Manager and the rest of the Marketing team.

	1. Quality and timeliness of support provided to Marketing Team members 
2. Quality of content.  (customer feedback)
3. Delivery of programme of social media activity to agreed time, quality and budget.  (stakeholder feedback)
4. Governance - all activity and communications aligned to the business unit’s strategy and compliant with regulations and the image of the school. 
5. Quality of internal and external working relationships. 
6. Agreed metrics for campaigns.


	Dimensions Impacted By 
	Skills And Experience 

	
Working closely with Digital Marketing to ensure that the overall marketing plan can be delivered.


	Essential:
Qualifications – 
· Post A Level or Post Grad
Skills – 
· Excellent written / verbal communication skills.
· Excellent organisational skills.
· Excellent time management skills
· Ability to build effective working relationships with internal and external stakeholders, partners and contacts at all levels of seniority (up to and including Director level)
· Photography and filming and editing experience desirable.
· Knowledge of in-design desirable
Knowledge – 
-   Genuine interest in  marketing techniques and their application
· Knowledge of key social media platforms for marketing.
Experience – 
· Credibility and presence to represent Clifton with external contacts and partners.
· Experience of independent schools
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